
 Flyer Enterprises executives and manag-
ers recently traveled east and west to attend 
conferences and learn about ways further 
develop the corporation and its services. 
The Blend and Blend Express representa-
tives attended CoffeeFest in February for a 
day full of break-out sessions, a trade show 
and the annual Great Lakes Barista Competi-
tion. 
 The most valuable lesson the students 
learned was ways to build, develop and 
manage a coffee brand. 
 “We learned that our coffee shops need 
to tell a story, from the tiles on the bath-
room floor to the name of the shop,” Jackie 
Dorsey, President of Coffee, said. 
 Other break-out sessions included how 
to run your own coffee shop and how to 
perfect your frozen drink line. 
 A team of executives also traveled to 
Pennsylvania for the Penn Student-Run 
Agencies Conference. The three-day event 
brought together students from six universi-
ties to talk about their current or potential 
student-run businesses. 
 Discussions included how to manage 
vendor relationships, execute a successful 

marketing campaign and provide effective 
employee training. 
 Flyer Enterprises came home with a 
plaque as well. FE was awarded the Penn 
Student Agencies Conference’s Best New 
Initiative Award for the development of the 
Information Technologies Group in February 
2008. 
 “We learned a lot from this experience, 
such as ways to give back to the community 
and further serve our student customer 
base,” Jessi Neff, CEO said. “We also spent a 
lot of time teaching other student-run busi-
nesses and sharing what we’ve learned over 
the years. I am proud of the strides we’ve 
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Chief Information Office Jake Weber,  
former CIO Jordan Barth and former CEO 
Lauren Clarisey sat in on a conference call 
with a “Campus Technology” reporter 
March 23 to talk about Flyer Enterprises 
use of Tableau, a financial analytics and 
data visualization software. FE has been 
using Tableau to better track sales, view 
data and increase productivity. The story 
was published April 2 on the publication’s 
Web site, campustechnology.com. 

Ψ/ŀƳǇǳǎ ¢ŜŎƘƴƻƭƻƎȅΩ  
features FE and Tableau 

The CHILL’s second annual 3-on-3 basket-
ball tournament dominated the RecPlex 
courts March 22. The event raised more 
than $1,000 for Relay for Life and the 
American Cancer society—more than 
three times as much than last year. The 
tournament is a Rudy’s Fly-Buy tradition 
that the CHILL continues today. 

The CHILL tourney recap 

 Flyer Enterprises will be moving  
forward next school year with a new cor-
porate logo. 
 This year, Flyer Enterprises strived to 
strengthen its corporate identity. It was 
ultimately decided that a logo update was 
the first step in developing the FE brand 
image. 
 Flyer Enterprises didn’t take on this 
task alone. FE furthered its classroom 

connections this semester by enlisting the 
talents of a visual communication design 
course to develop the new  
corporate logo. Nine students each  
designed a logo, providing several  
options to choose from. 
 Flyer Enterprises employees casted 
their vote for their favorite logo through 
an online survey. The logo will be 
launched next school year.  

Classroom connections: New logo initiative  
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Carmon Bens, Jackie Dorsey, Joe Guy, Diane Korte 
and Emily Cipolla attended CoffeeFest in February. 

One bean, one Blend 

Senior Caitlin McCauley was recently  
featured in Orpheus, UD’s art and literary 
magazine, for her “One bean, one Blend” 
design. “In creating this mark, my  
intentions were to call upon the often 
disregarded remnant of a coffee cup,” she 
told Orpheus. “Drinking coffee defines the 
daily routine of many people… Perhaps, 
we too often let living purposefully get in 
the way of living authentically.” 



 Flyer Enterprises is making great 
strides in e-marketing this year.  
From divisions' Twitter pages to 
direct e-mails campaigns, divisions 
are striving to reach the student 
population through social media. 
 “UD students are spending more 
and more of their time online, and it 
is important that Flyer Enterprises is 
online with them,” Jerry Stoffl,  
ArtStreet Café’s former Director of 
Marketing said. 
 Stoffl and Eric Whann, Flyer 
Spirit’s Director of Marketing, 

presented at the Stander Sympo-
sium in April on Flyer Enterprises’  
e-marketing strategies. The goal of 
the presentation was to show how 
traditional marketing is evolving 
with the birth of Web 2.0 and how 
divisions of Flyer Enterprises,  
including ArtStreet Café, Flyer Spirit 
and the Blend are modifying their 
marketing styles to cater to their 
audiences. 
 Web 2.0 is defined as consumer-
generated Web sites on the internet 
which facilities communication and 
information sharing, including Face-
book, Craig’s List and Twitter. Unlike 
traditional corporate Web sites, 
Web 2.0 provides direct  
interaction between the corpora-
tion and their customers and  
instantaneous feedback. 
 “Web 2.0 provides Flyer  
Enterprises a direct channel to the 
thoughts and needs of our  
customers.  This valuable informa-
tion will enable Flyer Enterprises to 
remain profitable and successful in 
the years to come.” 
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Lessons Learned: 
Outgoing presidents and executives 
shared the lessons they learned 
throughout the year with the new 
executive team at a recent meeting. 
Here is what they had to say: 
 
“Stick with your gut.” 

“Thank you’s are free. You can never say it 
enough.” 

“Use your resources.” 

“Communication is the key.” 

“Take time for other things in your life other 
than work.” 

“The years goes fast.” 

“Prioritize the value-adding projects and take 
advantage of the first semester to get it 
done.” 

“Know what battles are and aren’t worth 
fighting.” 

“Use each other for support.” 

“Trust your managers.” 

“Get to know all your employees.” 

 

 

Good luck graduating seniors 

and executives. 

 Flyer Enterprises created a new 
position to standardize human 
resources processes throughout FE’s 
divisions. 
 The Director of Corporate Human 
Resources, Teresa Shakkour, will be 
responsible for improving FE’s hiring 
process, creating employee develop-
ment programs and standardizing 
evaluation processes. The goal is to 

maintain divisions’ employee cul-
tures while improving human re-
sources processes and policies. 
 “The opportunities for this posi-
tion are endless, and we are excited 
for the changes that will come be-
cause of it,” Annie Fiehrer, outgoing 
general manager of Stuart's Landing, 
said. 

New corporate HR to develop FE culture 

Marketing in an electronic era 

For questions or more information concerning this newsletter, contact Rania Shakkour, Flyer  
Enterprises’ Director of Marketing Communication, at rania.shakkour@flyerenterprises.com. 


