The newsl etter of the dnbusiness sity of Dayton’s student

FE Business Buzz

Flyer

Enterprises December, 2009

Coffee Launches New Blend

For the past six months,
Jeffery Firestone, General Manager of
The Blend, has been working closely
with Boston Stoker to create an inno-
vate and exclusive new coffee blend
for Flyer Enterprises: Rudy’s Roast.
Rudy’s Roast was introduced to UD
November 11, 2009. Prior to its re-
lease, signs and promotions could
been seen throughout campus, build-
ing excitement among all coffee lov-
ers.

The new blend, which is avail-
able at both The Blend and The Blend
Express, is a medium-bodied coffee
made with Organic Fair Trade Coffee
Beans with hints of chocolate and
sweet lime, followed by a soft, smoky
finish.

What makes Rudy’s Roast
special, however, is what it offers UD
students. Not only is this a great tast-
ing new way for consumers to get
their caffeine fix, but 5% Rudy’s Roast
sales will go to a scholarship fund cur-
rently being created for UD students.
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This is one of the posters seen all over

UD’s campus leading up to the reveal of
Rudy’s Roast.

It is the hope of Firestone
that this new scholarship will help in-
crease awareness of Flyer Enterprises’
constant effort of creating opportuni-
ties for UD students.

[T Provides Division Upgrades

The IT department of Flyer
Enterprises have developed several
new programs designed to enhance
the efficiency and productivity of sev-
eral Flyer Enterprises divisions.

With the help of IT, a new
marketing initiative has been imple-
mented for ArtStreet Café, which uses
services and data to improve the mar-
ket statistics and help gage perform-
ance.

FE Catering has also bene-
fited from IT. Patrons of the division

will now receive a confirmation in-
voice through email. This will make it
easier for customers to keep track of
orders, as well as maintain organiza-
tion.

Finally, IT created an airpot
tracking system for The Blend and The
Blend Express, which will help gauge
sales more efficiently, as well keep
track of the amount of sales that will
go towards the scholarship provided
by Rudy’s Roast.

The Blend Mugs are Back

The Blend and The Blend Express are
once again selling reusable mugs at
each division. The mugs can be pur-
chases individually, or through a pack-
age deal, which includes the mug,
candy, and a voucher for a free drink.
Owners of the mug also will receive a
discount when purchasing coffee at
either division. Flyer Enterprises
hopes that through the use of mugs,
the amount of waste produced by
disposable cups will decrease dra-
matically.

The Chill is Getting Juicy

Starting in the Winter Semester,
The Chill will be serving fresh fruit
and vegetable juice mixtures. A
new juicer is on its way to the divi-
sion, creating more healthy options
for RecPlex members when they
stop by after a hard workout.
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On January 3, 2010, Flyer Enter-
prises will celebrate it’s 20th Birth-
day. A campus wide celebration
will occur on January 11, 2010,
while an FE employee and alumni
reception will be held February 7,
2010. Stay tuned for birthday
themed products at all divisions at
the beginning of next semester in
preparation for this celebration!
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New Employees Go to School

New Flyer Enterprises hires
got a chance to step into a different
type of class: FE 101. “FE 101 is an
orientation for new hires to learn all
about the company including values,
history, ways to get involved, and
other opportunities,” said creator of
FE 101 and Director of Human Re-
sources, Teresa Shakkour. “It was also
created so that new hires could learn
about other divisions as well as bond
with employees from other divisions
by participating in a scavenger hunt.
Most importantly, we wanted new
hires to get excited about joining our
great student-run organization.”

All new hires will be required
to take FE 101, however, to many it
did not seem like a requirement. “The
feedback we got from our 1st FE 101
was better than | expected,” said
Shakkour. “The most important feed-
back was that the new hires wanted to
learn more, which is great.”

FE 101 will now become a
mandatory event for all new hires to

New Flyer Enterprises employees enjoy some
bonding time with their peers and Flyer En-
terprises managers

attend. Shakkour only sees this as a
gateway into a bright and exciting fu-
ture for Flyer Enterprises. “Constantly
learning and growing is what FE is
about, and | think our new hires really
understand that now.”

Take Home The Blend

The Blend and The Blend Ex-
press have partnered with Boston
Stoker and are now selling their fa-
mous coffee blends in 1 Ib bags at
each division. All of the standard cof-
fee blends are for sale, as well as the
newly released Rudy’s Roast.

“Coffee is a product that con-
sumers are very loyal to, we wanted to
be able to provide the service of giving

our customers their favorite blend
whenever they wanted it, weekends,
holidays and after work in the eve-
ning,” said Jackie Dorsey, President of
Coffee. “The Blend is now able to
serve our customers all day and all
year long.”
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Looking Back at LI

Current Flyer Enterprises Executives
look back at the impact of their LDP
class.

“LDP was a great opportunity because it
exposed us to very high-level business
thinking at such a young age. | also got to
meet a lot of great people that ended up
being my co-workers on management
and exec teams a few years later.”

- Jessi Neff, Chief Executive Officer

“[The] forward-looking approach has
helped me in my position as President of
Retail by working on more long-term stra-
tegic planning for Flyer Spirit, and how
what | do today can positively affect the
future of the company.”

- Jackie Lindsey, President of Retail

“The new venture creation project gave
me and my classmates the opportunity to
present to FE executives and gain the ex-
perience of preparing a business plan.
The experience gained in LDP was price-
less and key to my advancement in FE.”

- Joe Guy, President of Art Street and FE
Catering
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